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classroom

\5-4’ sam villa {cut} | the bardot
|Pl, farouk {cut & color} | opposites attract

\6—8 wella {cut & color} | blonde infusion
|lL() toni&guy {cut & color} | natural woman
|57 tigi {ocut}| the iconoclast

|[o4- unite {cut}| chrome hearts

[lblo redken {cut & style}| fashion fringe
|L& goldwell {color} | copper nova

\b7 goldwell {color} | honey moon

@‘exc lusi v-e
collections

|#»& damien carney | cloud cover
|47 laurentd. | big bang theory
\4’4’ patrick kalle | vanquishers
H’b tim hartley | change of art
|50 eugene davis | ob jects of art

cover story

||() tabatha coffey means business
TV’s favorite bitch is a dichotomy--a tough
exterior with a marshmallow center. Her
“overnight” success took 20 years, and her
takeovers just may save the salon industry.

features

|04 in the mood

Top creatives like Oribe, Antoinette

Beenders, Mark Hayes, Ted Gibson and Sam Villa
demonstrate how they map out the elements of
their creative minds to create brilliant end
results.

|[& game changers
Meet the people and companies in our industry
who are tfruly changing the game and, in the
process, changing the entire business.

|7-(» who do you think you are?
A haircut is only the beginning—what’s really
important is your salon brand.

|#H4- retail reality check
We dish out some tough love as we examine the
future of retail and how the changing consumer
is totally altering the paradigm. Here’s what
you can do to survive...and thrive.

columnists

7}4' beth minardi| The color master teaches you how
to combine your color artistry with color
profits.

8’71 garren|The truth about session work—does
it really pay the bills?

70thompriano|Men are great but are they
profitable clients? Here’s how to succeed
in the guy game.

btc bonding

7-7- behind the issue | It’s all about the art of business and the business of art.

7 love letters | top stylists send gratitude to the people whose advice changed
their lives.

?lo road trippin with btc | | join mary and the btc team at america’s beauty show
in chicago, cosmoprof bologna, vidal sassoon’s nyc movie premiere, the
sport clips huddle in vegas, peel’s world-record breaking event, john frieda’s
fundraising party, oribe’s backstage las vegas show and the premiere
beauty show in orlando.

|77 that’s what she said | clients say the darndest things.

paper-azzi
.- paper cuts | the blow-by-blow on blow dry salons; farouk backstage at miss

usa; tigi’s livin’ the dream tour schedule; hot looks from damien carney and
arrojo

/") copy cuts | tao okamoto’s “super bowl” and mia wasikowska’s pixie

b celeb color|the ombré effect

70 balayage | everyone wants Jen Aniston’s color. here’s how it’s done
&0 the color of money | 3 hues that bring in the green

(7/% fashion week hair | btc covered the catwalk; here’s a look at the coolest
coifs on the fall runways.

|70 blades of glory | cut through the clutter and choose the right shears.

|7 counter intelligence | salons are looking below the neck when it comes to
the retail mix.

|&l get with the program | plug into the best salon software programs for you.
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